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Tujuan dari penelitian ini untuk mengkaji peranan pengaruh kualitas lingkungan 
fisik, kualitas makanan, kualitas pelayanan, citra restoran, persepsi nilai dan 
kepuasan pelanggan pada perilaku niat membeli pelanggan. Khususnya, 
penelitian ini ingin menguji apakah kualitas lingkungan fisik, kualitas makanan, 
kualitas pelayanan, citra restoran, persepsi nilai dan kepuasan pelanggan 
mempuyai peranan penting dalam membentuk niat membeli pelanggan pada KFC 
Solo Square. 
Metode survei digunakan untuk mengumpulkan data. Dalam penelitian ini, 
sampel terdiri dari 200 orang yang ingin membeli kembali ke KFC Solo Square. 
Metode teknik purposive dipilih agar lebih mudah dalam mendapatkan sampel. 
Reliability  dan validitas tes dilakukan untuk menguji kualitas data. Metode 
statistik yang diplih adalah SEM (Model persamaan struktural) digunakan untuk 
menjelaskan hubungan antara variabel-variabel yang diamati. Hasil penelitian 
menunjukkan bahwa kualita lingkungan fisik tidak berpengaruh signifikan 
terhadap citra restoran, kualitas lingkungan fisik, kualitas makanan, dan kualitas 
pelayanan tidak berpengaruh signifikan terhadap persepsi nilai, citra restoran 
berpengaruh signifikan terhadap persepsi nilai, persepsi nilai berpengaruh 
signifikan terhadap kepuasan, dan kepuasan berpengaruh signifikan terhadap 
perilaku niat pelanggan. 
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The purpose of this study was to examine the role of the influence of the quality of the 
physical environment, quality of food, quality of service, restaurant image, perceived 
value and customer satisfaction on behavioral intentions of buying customers. 
Specifically, this study wanted to test whether the quality of the physical environment, 
quality of food, quality of service, restaurant image, perceived value and customer 
satisfaction mempuyai important role in shaping customer buying intentions at KFC Solo 
Square. 
 
Survey methods used to collect the data. In this study, the sample consisted of 200 people 
who want to repurhase  into KFC Solo Square. Purposively selected engineering methods 
make it easier to get a sample. 
 
Reliability and validity tests were conducted to test the quality of the data. The statistical 
method is selected for each SEM (structural equation model) is used to describe the 
relationship between the observed variables. The results showed that quality  physical 
environment no significant effect on restaurant  image, quality physical environment, 
food quality, and service quality no significant effect on perceived  value, restaurant 
image a significant effect on the perceived  value, perceived  value significant effect on 
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